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RIFE ςDigital Omnichannel Platform



Partner in Your Digitalisation

We work with
financial institutionsΧ

Χƛƴ ƻǊŘŜǊ ǘƻ enable
their core BusinessΧ

Χōȅ ǇǊƻǾƛŘƛƴƎ ǘƘŜƳ ǿƛǘƘ 
the right digital ecosystem.
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We utilize our unique expertise and experience to ensure project success and maximise business value.

Keysuccessfactors

We engage the stakeholders
on each step of the project

We challenge the requirements

to ensure business value

We are focused on

deliveringhigh value first

We share our knowledge
with our customers



We area truly international company.

Worldwide Solutions

Strategic countries

70
financial groups
as customers

over

120
implementation 

projects

almost

600
IT and Business 

experts

35%
CAGR

2014-2017



Customers about Sollers

Click here to watch the whole video
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https://www.youtube.com/watch?v=ofaDHkc9iR0


Partners about Sollers

Click here to watch the whole video
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https://www.youtube.com/watch?v=HYxPOsvahxQ


Configuration Layer

We deliverRIFE, our Omnichannel Insurance Platform. 

Translatingproducts intoŎǳǎǘƻƳŜǊΩǎneeds

Portals Layer

multiple Direct Channels
for clients

Customer Journey 
Manager

ƳǳƭǘƛǇƭŜ LƴǘŜǊƳŜŘƛŀǊȅΩǎ 
Applications

Digital Personalization 
Engine
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Preferred Touchpoint

Seamless experience

CustomerCentricEcosystemςhow we do it

Personalised Offer

Tailored offeringSegmentation

Right Customer
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Preferred TouchpointPersonalised OfferRight Customer

Definition of

Business Rules

Internal & external

data sources

Multiplecriteria to create

numerous microsegments

Segmentation
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Preferred TouchpointPersonalised OfferRight Customer

Multipleproduct bundlesto 

providehundreds of variants

Definition of

Products

External

Value Added 

Services

Internal & external

data sources

Tailoredoffering
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Preferred TouchpointPersonalised OfferRight Customer

Processflow configurations

to provide

tailored customer journeys

Differentiated

Process Flows

Contextual

Visual 

Representation

Internal & external

data sources

Seamlessexperience
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Translatingproducts intoŎǳǎǘƻƳŜǊΩǎneeds

Instead of only a few large,
complex productsΧ
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Translatingproducts intoŎǳǎǘƻƳŜǊΩǎneeds

Χ ŀ granular portfolio is necessary.

The customer receives 
an automatic recommendation suit to their needs

and purchases several policies in a single sales process.
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A relevant digital Customer Experience needs to be provided independently from organisation of back-office systems.

Providing a relevant digital Customer Experience
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Core systems Claim systems CRM systems Other systems

CUSTOMERS

Different channels
and digital touchpoints

Coherent Customer Experience

UX

Personalisation+3rd Party Providers

Artificial Intelligence

Machine Learning

Payments

Geolocalisation

Anti-fraud

Value-adding services



It is all about smart use of data to offer a personalised servicein the right channeland touchpoint.

Digital Platform of the future

Solution
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Frustrating

sales & service experience

Up-sell and cross-sell
tied to product definition

Lack of

personalization

Omnichannel UX:
V Direct
V Sales / Operation users
V Embedded widgets

Process configuration:
V Offer / Claim transaction
V Product bundle
V Product to Joruneytranslation

Business rules engine:
V Optimalchannel 
V Optimalservice
V Optimalprocess

Portals

CustomerJourneyManager

Digital Personalisation Engine



RIFE decouples backend structures from the Customer Experience layer.

RIFE - Managing integrations with core systems

Backend
systems

Product metadataProducts

Life HealthP&C

New Sales/service data

Data registryinput

Offering

Customer Journey

Touchpoints

Internal & external data sources

3rd Party Providers

Analytics

Brokers

Direct

Bancassurance
Partners

Affinity
Partners

Agents

Embedded
widgets

Front-end & API



RIFE is built with a set of API-based integration points allowing easy integration with other systems.

RIFE API

Embedded
widgets

SSO / SSL

Portals

API

REST / SOAP




